2015 REPORT ON OPERATIONS
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Chad Simms, Power Line Technician - Lead Hand, and Melissa Noftle, Engineer
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OUR COMPANY //
Newfoundland Power Inc. (Newfoundland Power)
operates an integrated generation, transmission and
distribution system throughout the island portion of
Newfoundland and Labrador.
For over 130 years, we have provided customers
with safe, reliable electricity in the most
cost-efficient manner possible. Our Company
serves approximately 262,000 customers, 87% of all
electricity consumers in the province.
Our employees are connected by a set of core
values: Safety, People, Service, Respect, Teamwork
and Innovation. These are the principles that form
the foundation for which we perform our work
and conduct ourselves. Our values guide us as we
continue to provide our customers with the service
they expect and deserve in an environmentally and
socially responsible manner.
Our vision is to be a leader among North American
electric utilities in terms of safety, reliability,
customer service and efficiency.
All the common shares of Newfoundland Power are
owned by Fortis Inc. (Fortis) (TSX:FTS), a leader in
the North American electric and gas utility business,
with total assets of approximately $29 billion. The
regulated utilities of Fortis serve more than
three million customers across Canada, the United
States and the Caribbean.
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Making our system stronger
because you depend on us...
Every day, our crews work hard to strengthen our electricity system and keep it running
smoothly. Our job is to maintain and replace equipment to prevent problems before they
happen and impact you. Growing our electricity system for new customers is important too.

REPORT ON OPERATIONS //
Delivering safe, dependable electricity to
approximately 262,000 customers means more than
just keeping the lights on. It means being there
whenever they need us, wherever they are. Whether
it’s restoring power in the middle of a blizzard,
connecting a new home to the electricity system or
providing energy efficiency advice, our talented and
dedicated employees will be there...24 hours a day,
7 days a week, 365 days a year. In 2015, our islandwide customer satisfaction survey showed that our
connection to customers remains strong, with an
average annual rating of 86%.
Newfoundland Power is proud to report that
2015 was the best year on record for safety. Our
commitment to safety guides everything we do
each and every day. As of January 5, 2016, our
employees worked for two years without a lost-time
injury. We thank our employees who collectively
worked for over three million hours to achieve this
tremendous safety accomplishment. We also made
our communities safer through enhanced electrical
safety training for first responders and firefighters,
our school safety program, and our public education
and awareness campaign.
In 2015, the reliability of the Company’s electricity
system was amongst the best in our history. We
delivered electricity to our customers 99.96% of
the time. We continue to take action to improve the
efficiency and reliability of the service we provide.
In 2015, the Company invested $100 million in the
electricity system, with close to 50% dedicated to
upgrades. The condition and quality of our assets is
critical to Newfoundland Power’s ability to provide
safe, reliable service.
Advancing our use of technology enables
Newfoundland Power to improve the delivery of
service to our customers. Through the increased
use of automated meter reading, we were able to
decrease the number of electricity bills estimated
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by 40% in 2015. Increased automation of the
electricity system also helped us respond to outages
and restore power more quickly.
We had the opportunity to connect with many of our
customers this year, digitally and one-on-one. Over
25,000 customers follow @NFPower on Twitter and
approximately 8,000 customers are now receiving
the Company’s new email/text outage alerts that
provide real-time outage information and updates.
Newfoundland Power’s ebill participation rates are
amongst the highest in Canada with over one third
of customers receiving electronic bills. Information
on important topics is now available through our
new customer blog.
Newfoundland Power hosted an open house
community event in Bonavista. This event provided
customers with the opportunity to speak directly
with our experts in the areas of safety, reliability,
customer service, energy efficiency and recruitment.
In 2015, Newfoundland Power helped over 6,000
customers save energy through our takeCHARGE
rebate programs. We provided at-the-cash rebates
on over 395,000 energy efficient products, like
LED light bulbs, through our retail partners. Most
importantly, these programs are helping our
customers save money every month and for years to
come. Since the launch of our takeCHARGE rebates,
we have helped customers save 211 gigawatt hours
(GWh) – enough energy to power the Town of
Paradise for an entire year. Our energy experts also
provided energy saving advice to homeowners and
businesses at over 150 community and retail events.
Newfoundland Power was recognized for its
leadership and ongoing dedication to the
environment with the Newfoundland and Labrador
Environmental Award for Business. The Company
was commended for its environmentally sound
operations and commitment to improving the

Jo Mark Zurel, Chair, Board of Directors, and
Gary Smith, President and Chief Executive Officer

communities in which it operates. Over the past
18 years, Newfoundland Power has partnered with
more than 300 community groups and schools, and
completed close to 100 environmental projects as
part of its annual EnviroFest events.
In 2015, Newfoundland Power’s employees and
customers supported cancer care and mental
health, along with the province’s youth. Through
our own corporate charity, The Power of Life Project,
over $400,000 was raised to support cancer care.
Bells of Hope were donated to cancer treatment
facilities across the province with the Company’s
Let Hope Ring initiative. The Bell is a symbol of hope
for cancer patients and their families, to ring as a
celebration of special milestones along their cancer
journey. Grants were provided to organizations
supporting mental health through our from the
heart employee giving program. Sponsorships of
the Shallaway Youth Choir, SportFest West and
Junior Achievement helped support and shape the
province’s future leaders.
Our earnings for 2015 were $38.8 million, a
$1.5 million increase compared to 2014. Earnings in
2015 reflect lower operating costs, partially offset
by lower than anticipated sales growth. Electricity
sales in 2015 reflect sales growth of 1.0%, declining
significantly from 2.3% sales growth in 2014. The
change in sales growth reflects the changing
economic environment in Newfoundland and
Labrador. Newfoundland Power understands the
pressure that the declining economy will have on
our customers, and is committed to delivering
least-cost, reliable service.
On July 1, 2015, residential electricity bills increased
by approximately 3.1%. This reflected an interim rate
increase charged by Newfoundland and Labrador
Hydro (Hydro) and the end of the provincial
government Residential Energy Rebate, which
historically covered the provincial portion of the
Harmonized Sales Tax (HST) on electricity bills.
These were partially offset by the operation of the
Rate Stabilization Account (RSA). The RSA provides
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for an adjustment to electricity rates each year to
reflect the price of oil and amount used by Hydro
to generate electricity from its thermal generating
station in Holyrood.
On October 16, 2015, Newfoundland Power filed a
2016-2017 General Rate Application proposing an
overall average increase to electricity rates of 3.1%
effective July 1, 2016. We recognize that any rate
increase matters to our customers and work hard
to minimize the impact on electricity costs. We have
been able to control our operating costs at a rate
that is below inflation, while continuing to deliver
safe and reliable service. The Newfoundland and
Labrador Board of Commissioners of Public Utilities
(PUB) will review this application in 2016.
We thank our Board of Directors for their
governance throughout the year. This year we
welcomed Mr. Ken Bennett and Mr. Phonse Delaney,
while bidding farewell to Mr. Greg Roberts. We would
like to express our appreciation to the entire Board
for their continued leadership and counsel.
For over 130 years, our employees have been
there delivering a quality of service that is second
to none. Our employees go above and beyond,
every day, and often in challenging circumstances.
Whether it’s working on top of 40-foot poles,
operating our generation plants and substations,
or answering our customer calls, our employees are
always there for our customers. We sincerely thank
each employee for their hard work, dedication and
commitment.

HIGHLIGHTS //
2015

2014

652,814

629,772

1,549,941

1,477,770

567,119

545,571

466,255

436,747

38,758

37,283

3.76
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139.0
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12,026
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Peak Demand (MW)

1,382

1,343

Electricity Sales (GWh)

5,957
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1.0

2.3

Financial
Revenue ($000s)
Property, Plant and Equipment ($000s)
Long-term Debt ($000s)
Common Shareholders’ Equity ($000s)
Earnings Applicable to Common Shares ($000s)
Earnings per Common Share ($)

OPERATING
Customers (#)
Customer Satisfaction Rating (%)
Generating Capacity (MW)
Transmission and Distribution Lines (km)
Substations (#)

Sales Growth (%)
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RELIABILITY
Outage Hours
per Customer (#)

Excluding loss of supply.
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SAFETY
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ENERGY EFFICIENCY
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Gross Energy Savings (GWh)
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20.9
8.8
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Keeping our eye on the grid,
making sure you and your
family are safe...
Watching and operating our electricity system is a big responsibility. Our poles and wires are
in every neighborhood, in many communities all across our province. There is nothing more
important to us than the safety of our employees, our contractors and our customers.

Vincent Stuckless, Power System Operator - Lead Hand

SAFETY //
2015 marked the best year on record for our safety
performance. Operating our electricity system
safely is the most important thing we do for our
employees, our contractors and our customers.
Our employees remained vigilant at all times by
using the right equipment, identifying hazards and
planning each job to minimize risks.
Newfoundland Power is proud to report that as of
January 5, 2016, our employees achieved two years
without a lost-time injury. This unprecedented
record of 24 months represents the longest time
without a lost-time injury in the Company’s history.
This year, the Company also experienced half the
number of medical aid injuries and a decrease
of over 40% in preventable vehicle accidents as
compared to 2014. We commend all employees for
this tremendous safety accomplishment.
A number of technology advancements around
safety were introduced in 2015. Hazard assessments
are completed electronically in conjunction with
voice recording via tablets. This technology allows
for better record keeping and creates safety
coaching opportunities for employees. SafetyLine,
a new mobile phone application, was implemented
this year. The application improves safety for field
service representatives who work alone by providing
ongoing monitoring.
Our commitment to safety includes electrical safety
awareness and education for employees, contractors
and the public. The Company participated in
Newfoundland and Labrador’s Electrical Contact
Prevention Working Group, which was established to
prevent public contacts with energized power lines
and infrastructure. There were 69 public electrical
incidents in 2015, which is just below the five-year
average of 71. The majority of contacts made with
the electricity system involved heavy construction
equipment. As part of the Company’s partnership
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with this industry group, we raised awareness
amongst those who work around power lines,
reminding them to take every precaution around
electricity.
Newfoundland Power is committed to educating
the public and at-risk groups about electrical
safety. The firefighter and first responder electrical
safety training was updated and delivered to over
300 firefighters, police and medical personnel.
Employees and retirees discussed electrical
safety with close to 1,000 students. Newfoundland
Power’s public safety education was delivered
through advertisements, information included with
electricity bills, on our website and through social
media.

2015

BEST YEAR

ON RECORD
FOR SAFETY.

You rely on us to work
around the clock when
you need us...
Knowing that the people of our province have a safe, reliable source of electricity makes the
hard work and long hours, in all kinds of weather, worthwhile. We prepare days in advance
when we know a storm is on the way. We don’t know when an outage may occur, but we can
make sure we’re ready if it happens, keeping everyone safe and going that extra mile to get
your power back on.
Neville Gosse, Power Line Technician - Lead Hand, Owen Ellis, Power Line Technician - Lead Hand, and
David Mills, Power Line Technician - Lead Hand

RELIABILITY //
Electricity is an essential service that our customers
rely on to keep their homes warm and their
businesses running. Because our customers depend
on us, we’re there to respond in all kinds of weather,
any time of the day or night.
We delivered electricity to our customers 99.96%
of the time in 2015. Newfoundland Power’s outage
response time decreased in 2015, with the Company
responding to trouble calls in under two hours
86% of the time. Newfoundland Power’s average
length of outage per customer is approximately
half the Canadian average. The number of outages
is on par with the national average, despite the
province experiencing some of the harshest weather
conditions in the country.
Recent trends have shown one of the biggest
impacts on our ability to deliver reliable electricity
to our customers comes from extreme weather,
including increased wind severity. In 2015, winds
exceeded 100 kilometres per hour on 33 days, an
increase of over 40% compared to the previous
five years.
Each year our crews work hard to strengthen our
electricity system. In 2015, capital expenditures
were approximately $100 million. Close to half of
2015 capital expenditures were used to upgrade the
Company’s infrastructure. Approximately
$6.1 million was invested in rebuilding transmission
lines, including in the Stephenville and St. John’s
areas. We worked to improve service for customers
who experience more frequent and longer outages.
Analyzing reliability on both a per customer and per
kilometre basis helped the Company identify areas
for upgrades. Newfoundland Power installed four
breakers on transmission lines between Bay Roberts
and Holyrood. This reinforced the transmission
network and improved reliability for the Avalon
Peninsula.
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Approximately 35% of the annual capital investment
was required to connect new customers and meet
the need for increased system capacity. In 2015,
$8.4 million was invested in four substations across
the province to address customer growth. Power
transformers were installed in Clarenville and
Lethbridge substations on the Bonavista Peninsula,
and in two substations in St. John’s.
In 2015, technology enhancements provided more
control and increased visibility on our electricity
system, enabling us to respond to outages more
quickly. We increased distribution automation
in 2015 which allows remote operation from our
System Control Centre. Approximately 81% of
feeders are now automated. The Company plans to
complete full feeder automation by 2019.
Capital investments of approximately $107 million
are planned for 2016. Ongoing investment
in infrastructure and technology will ensure
Newfoundland Power can maintain and improve the
electricity system, while meeting the needs of new
customers and additional growth. Between 2016
and 2020, the Company is forecasting a total capital
investment of approximately $540 million.

What matters to
you matters to us...
Our philosophy is simple – do everything possible to help our customers. We want every
connection with us to be a memorable one. In the field or on the phone, we start helping
you the moment you reach out to us. We are there to assist you no matter what you need.

Nathan Martin, Utility Arborist, and Blaine McGrath, Power Line Technician - Lead Hand

CUSTOMER SERVICE //
Our commitment to our customers is simple
– whenever. wherever. We’ll be there! Our
employees take great pride in going above and
beyond for our customers. We advanced our use
of technology, evolved how we communicate
with customers during outages and worked to
improve the customer experience in all areas of
the Company. In 2015, our island-wide customer
satisfaction survey showed that our connection to
customers remains strong, with an average annual
rating of 86%.
Our customers are benefiting from technological
improvements. In 2015, we commenced a
multi-year Geographic Information Systems (GIS)
project to capture customer information. This allows
us to restore power more quickly and improve
communication to our customers when outages
occur. This, combined with our scheduling software,
contributed to improved response times for street
light repairs and new service connections in 2015.
In addition, the number of customer electricity bills
being estimated has decreased by approximately
40% with the increased use of automated meter
reading.
Newfoundland Power has also expanded text
and email outage alerts to enhance customer
communication around power interruptions.
Customers are notified and provided updates
for planned and unplanned outages. Over 8,000
customers signed up for outage alerts this year.
There are more ways than ever to communicate with
Newfoundland Power. The launch of our customer
blog provides another way in which customers can
learn about our many service offerings and get
answers to their questions. The blog has highlighted
areas of interest for customers ranging from what is
a General Rate Application to electrical safety.
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During 2015, customers increasingly turned to online
channels for information about Newfoundland
Power. Over 80% of customer contacts were
electronic in 2015. Approximately 89,000 customers,
over one third, received electronic billing. In
response to customer demand, Newfoundland
Power offered a credit card payment option through
Plastiq, a third party company. Customers continue
to look to Newfoundland Power on social media,
with Twitter followers exceeding 25,000.
The Company continued to work with critical
customers such as municipalities, hospitals and
long-term care facilities to better understand the
implications of power interruptions, help them
develop contingencies for outages and improve
overall communications. In October, Newfoundland
Power hosted an open house in Bonavista. This gave
us the opportunity to talk to customers
one-on-one about things that matter to them. Based
on the positive response, open houses will continue
in 2016.
In 2015, we strengthened our partnerships
with contractors. To raise awareness of our
dedicated contractor support, Newfoundland
Power participated in a number of construction
trade shows. Our efforts have led to increased
consultation between contractors and
Newfoundland Power. Calls to our Company’s
Contact Centre related to construction increased by
over 15% in 2015. These partnerships are keeping
contractors safe, while helping them deliver projects
on time and on budget.

Doing everything in our power
to keep your homes warm and
your businesses running...
We are proud of the work we do for you 24/7, all year round. We care about this province and
its people. You can count on us.

Jelyssa Brenton, Engineering Technologist, Matthew Harty, Power Line Technician - Lead Hand, and
Tom Dunphy, Power Line Technician

EMPLOYEES //
Our employees are committed to our customers. We
are a proud local Company that places great value
on the close to 650 men and women that make up
our skilled and talented workforce. We know they
are the key to our success.
Close to half of our employees have ten years
of service or less. A strong focus on training,
mentoring, employee retention and succession
planning helps the Company maintain our high
quality workforce. Training specifically focused on
safety, leadership, communication and conservation
in 2015.
A career awareness program was officially launched
early in 2015. This program is structured to ensure
high school students, in particular, are aware of the
dynamic and rewarding career options available
in the electricity industry. This joint initiative with
Hydro includes curriculum resources for high school
students, online resources, printed materials and
promotion at career fairs.
Power Line Technicians (PLTs) make up over 20%
of the Company’s workforce. Newfoundland Power
continued with its in-depth PLT apprenticeship
program. The program ensures that we recruit and
train top talent for these critical front-line positions
for work on everything from underground cables
to energized power lines. We had 38 apprentices
in the field, with all nine fourth-year apprentices
receiving their Red Seal Journeyperson Certification
in December 2015.
Newfoundland Power is committed to fostering
diversity and inclusion in the workplace. In 2015, the
Company held a Women’s Leadership Workshop for
females working in technical areas of our business
and senior roles. The session was delivered in
partnership with WinSETT (Canadian Centre
for Women In Science, Engineering, Trades and
Technology).
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Reducing stigma surrounding mental health issues
and promoting wellness is essential in supporting
our employees. Newfoundland Power is proud to
be one of the first organizations to partner with
the Government of Newfoundland and Labrador in
their Understanding Changes Everything anti-stigma
awareness campaign. The Company was recognized
for its dedication to improving the workplace
through support for wellness and mental health
issues. Several employee wellness initiatives were
implemented this year, including the introduction of
a mindfulness-based stress reduction program.
Newfoundland Power signed two collective
agreements in 2015 with the IBEW 1620. These
agreements cover the Company’s Craft and Clerical
employees and are for a three-year term.

OF
50% OUR
EMPLOYEES
HAVE LESS THAN
TEN YEARS
EXPERIENCE.
APPROXIMATELY

We’re making
it easy for you
to save energy
at home and at
work...

Being green can come in all shades. Saving energy saves money. Reducing our
environmental footprint saves our future. Our energy experts are here with helpful
advice, rebate programs and new technologies to help you save.

Kenneth Williams, Manager, Southern Shore Arena, and Peter Upshall, Energy Management Engineer

ENERGY EFFICIENCY AND
ENVIRONMENT//
Saving energy and money is important to our
customers. It’s important for our environment too.
That’s why our energy experts are there to offer
sound advice and rebate programs to help our
customers use energy more wisely.
In 2015, more than 6,000 customers participated
in our takeCHARGE rebate programs. Over 395,000
instant rebates on energy saving items, like LED
light bulbs and smart power bars, were provided
through our retail partners. The energy customers
saved through these programs in 2015 could power
approximately 750 houses for an entire year.
Over 280 businesses participated in our Business
Efficiency Program this year. Combined, these
businesses are expected to save approximately
$400,000 in energy costs every year.
Customers continue to turn to Newfoundland
Power’s takeCHARGE program for energy saving
advice with over 300,000 visits to the takeCHARGE
website in 2015. Advances were made to the website
and customers can now access conservation advice
and programs, including rebate applications, from
their mobile phones and tablets.

enhancing the quality of life in our communities
through environmental action.
In 2015, Newfoundland Power was recognized as
an environmental leader in our province with the
Newfoundland and Labrador Environmental Award
for Business. The Company and its employees were
commended for their focus on the environment
through the Company’s operations and ongoing
contribution to the community through EnviroFest.
EnviroFest is the cornerstone of our Environmental
Commitment Program. Through our annual
EnviroFest activities we have partnered with more
than 300 community groups and completed close to
100 environmental projects across the province. As
part of the 18th annual EnviroFest, seven community
grants totalling $25,000 were awarded. Employees
play a hands-on role in the beautification projects
by volunteering each year.

Energy efficiency was promoted at over 150
community and retail events reaching customers,
organizations and municipalities across the
province.

Newfoundland Power received international
recognition in Sustainable Business Magazine for
our community contributions and responsible
business practices, such as the Company’s work
to decrease oil spills. By increasing proactive
inspections and equipment replacement, we were
able to decrease pole top transformer oil spills by
over 40% compared to 2014. Wildlife protection
efforts continued this year including relocating
osprey nests.

Newfoundland Power also finalized the joint
Five-year Conservation Plan: 2016-2020 with Hydro,
which outlines expanded rebate programs for both
residential and business customers.

We increased public awareness of the importance of
preserving the environment for future generations
through our participation in National Tree Day and
sponsorship of Fish Friends.

In addition to energy efficiency, we are committed
to environmentally responsible operations and
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We give to the places
where we live...

We feel a powerful connection to the people of this province. We all want a safe, vibrant
community where we can live and raise our families. Offering hope to those who need it and
protecting our planet for those who come behind us - we believe that by working together,
we have the power to make a meaningful difference in the lives of others.

Jocelyn Perry, Chief Financial Officer and Vice President, Finance, and Anne Fagan, Cancer Survivor

COMMUNITY //
We believe in rolling up our sleeves and getting
involved to give back to the places we call home.
Our employees and retirees are the faces that
you’ll see lending a helping hand, the first ones
there to support the people of our province
and make our communities stronger. Through
employee volunteerism, corporate donations and
sponsorships, Newfoundland Power provided over
$600,000 in 2015 to support the people of our
province, including those affected by cancer and
mental health, as well as the province’s youth.
The Power of Life Project, Newfoundland Power’s
own corporate charity, works to make a difference
in the lives of cancer patients and their families.
Thanks to the support of our enthusiastic employees
and generosity of our customer donors, we have
been able to raise over $3.4 million for the
Dr. H. Bliss Murphy Cancer Care Foundation to date.
This year approximately $400,000 was donated
through The Power of Life Project, helping supply
much-needed equipment for centres in Burin,
Gander, Grand Falls-Windsor, Stephenville and
St. John’s. During the 2nd Provincial Hard Hat Drive,
close to 300 employees and family members tipped
their hard hats to collect donations, raising $45,000
in one day.
Bells of Hope were unveiled in cancer treatment
facilities across the province this year as part
of Newfoundland Power’s new Let Hope Ring
campaign. Cancer patients and their families can
now ring the Bell of Hope to celebrate personal
milestones along their cancer journey. The program
was launched through The Power of Life Project at
the Dr. H. Bliss Murphy Cancer Centre in
St. John’s and 14 Bells of Hope have been installed
in treatment facilities throughout Newfoundland
and Labrador.
Employees worked together to support other cancer
related initiatives in 2015 including Motorcycle Ride
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for Dad, Camp Delight and Eastern Health’s colon
cancer screening campaign.
Newfoundland Power launched the from the heart
employee giving program aimed at improving
mental health in our communities. Four non-profit
organizations supporting mental health were
identified by employees and each received a grant.
Through the Partners for Life Program, employees
also made over 250 blood donations to Canadian
Blood Services.
We invested in the province’s youth through support
for the arts, fitness and education. The Company
sponsored the Shallaway Youth Choir, SportNL’s
annual SportFest West and the Junior Achievement
Business Hall of Fame Awards. We also continued
our over 30 year sponsorship of the Newfoundland
and Labrador Association of Fire Services Learn Not
to Burn school program.

EXECUTIVE TEAM / /

GARY SMITH		
JOCELYN PERRY
GARY MURRAY
PETER ALTEEN

President and Chief Executive Officer
Chief Financial Officer and Vice President, Finance
Vice President, Engineering and Operations
Vice President, Regulation and Planning

COMMUNITY PARTNERS //
HEALTH

Dr. H. Bliss Murphy Cancer Care Foundation,
Motorcycle Ride for Dad, Canadian Breast Cancer
Foundation, Alzheimer Society of Newfoundland &
Labrador, Camp Delight, The Health Care Foundation,
The Burin Peninsula Health Care Foundation, The
Western Memorial Health Care Foundation, Trinity
Conception Placentia Health Care Foundation,
Learning Disabilities Association of Newfoundland and
Labrador, Canadian Blood Services, Canadian Mental
Health Association, Eating Disorder Foundation

SAFETY

Newfoundland & Labrador Association of Fire
Services, Firefighter Electricity Safety Training,
Learn Not to Burn Program, School Electricity Safety
Program, Safety Services Newfoundland Labrador,
Newfoundland and Labrador Crime Stoppers, Triple
Bay Eagles Ground Search and Rescue

EDUCATION AND YOUTH

Junior Achievement Newfoundland and Labrador,
Memorial University of Newfoundland, College of
the North Atlantic, SportNL, SportFest West, Choices
for Youth, Church Lads’ Brigade, Youth Ventures, Big
Brothers Big Sisters, Waypoints

ARTS AND CULTURE

Kiwanis Music Festival Association, Resource Centre
for the Arts, Shakespeare by the Sea Festival, Lady
Cove, Shallaway Youth Choir

COMMUNITY

Newfoundland and Labrador Region of the Canadian
Red Cross, Community Food Sharing Association,
Coats for Kids, Habitat for Humanity, The Gathering
Place, Home from The Sea Sealers Memorial, Mount
Pearl Frosty Festival, Corner Brook Winter Carnival,
Municipalities Newfoundland and Labrador
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BOARD OF DIRECTORS //
KEN BENNETT *

PHONSE DELANEY

RICHARD HEW

SUSAN HOLLETT

EARL LUDLOW

MICHELLE MELENDY *

EDWARD MURPHY *

GARY SMITH

ANNE WHELAN

JO MARK ZUREL *

President
Johnson Inc.
St. John’s, NL

President and Chief
Executive Officer
FortisAlberta
Calgary, AB

President and Chief
Executive Officer
Caribbean Utilities
Company, Ltd.
Grand Cayman

President
Hollett & Sons Inc.
Clarenville, NL

Executive Vice President
Eastern Canadian and
Caribbean Operations
Fortis Inc.
St. John’s, NL

Senior Vice President,
Finance
Pennecon Ltd.
St. John’s, NL

President and Chief
Executive Officer
Seafair Capital Inc.
St. John’s, NL

President and Chief
Executive Officer
Newfoundland Power Inc.
St. John’s, NL

Chair of Board of Directors
President
Stonebridge Capital Inc.
St. John’s, NL

* Audit and Risk Committee //
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President
MiBar Holdings Ltd.
Corner Brook, NL

Governance and Human Resources Committee

TEN YEAR SUMMARY //
		

Income Statement Items ($thousands)
Revenue
Purchased power
Operating and employee future benefit cost3
Depreciation and amortization4
Finance charges
Income taxes5
Net earnings applicable to common shares5
Balance Sheet Items ($thousands)
Property, plant and equipment
Assets held for sale
Intangible assets6
Accumulated depreciation and amortization2
Net capital assets
Total assets
Long-term debt (including current portion)
Preference shares
Common equity
Total capital
Operating Statistics (GWh)
Sources of Electricity (normalized)
Purchased
Generated
Total
Electricity Sales (normalized)
Residential
Commercial and street lighting
Total
Electricity sales per employee
Customers (year-end)
Residential
Commercial and street lighting
Total
Operating cost per customer ($)7
Number of full-time equivalent employees

1
2

3

4
5
6
7

2015

20141

20131

20121

20111

20101

20092

2008

2007

2006

652,814
422,095
84,046
56,720
35,724
10,925
38,758

629,772
402,843
83,972
53,882
36,450
10,795
37,283

605,127
390,210
81,308
51,300
36,034
-2,877
49,357

582,920
380,374
78,957
47,372
35,856
8,007
36,637

573,072
369,484
77,184
45,616
35,944
14,740
31,900

555,355
358,443
15,498
50,417
36,038
16,840
77,551

527,503
345,656
51,988
45,687
34,879
16,092
32,628

516,889
336,658
50,172
44,511
33,507
19,146
32,341

491,709
326,778
53,202
34,162
34,939
12,176
29,866

422,405
257,157
53,996
33,129
33,819
13,639
30,078

1,549,941 1,477,770 1,388,856 1,328,195 1,268,305 1,212,810 1,230,371 1,181,433 1,173,642 1,119,820
44,698
35,861
33,664
35,114
36,641
35,712
36,003
37,287
37,633
529,430
511,102
493,610
477,012 454,814
436,320 464,327
444,109
422,848 402,683
1,056,372 1,000,332
930,360
887,824 849,203
812,493 803,331
774,957
750,794 717,137
1,495,476 1,447,431 1,398,458 1,386,575 1,296,855 1,271,088 1,170,950 1,001,855
985,930 929,158
567,119
545,571
515,330
492,721 475,731
475,741 479,250
438,154
443,527 414,489
8,939
8,948
8,981
9,081
9,081
9,111
9,111
9,352
9,352
9,353
466,255
436,747
421,600
394,207 368,753
387,010 381,185
373,738
356,671 335,887
1,042,313
991,266
945,911
896,009 853,565
871,862 869,546
821,244
809,550 759,729

5,877
432
6,309

5,817
430
6,247

5,678
429
6,107

5,544
432
5,976

5,456
422
5,878

5,308
425
5,733

5,188
426
5,614

5,088
426
5,514

5,013
381
5,394

4,876
417
5,293

3,654
2,303
5,957
9.1

3,613
2,286
5,899
8.9

3,530
2,233
5,763
8.8

3,441
2,211
5,652
8.7

3,407
2,146
5,553
8.7

3,311
2,108
5,419
8.5

3,203
2,096
5,299
8.2

3,130
2,078
5,208
8.3

3,044
2,049
5,093
8.1

2,981
2,014
4,995
8.0

227,455
34,319
261,774
249
653

224,824
34,055
258,879
259
665

221,995
33,623
255,618
243
656

218,290
33,241
251,531
238
653

214,515
32,648
247,163
241
640

211,091
32,335
243,426
234
641

207,335
31,972
239,307
214
644

204,204
31,574
235,778
208
628

201,045
31,217
232,262
213
627

198,568
30,932
229,500
212
623

Certain comparative figures have been reclassified to conform with current year presentation.
Figures for 2009 and prior are prepared in accordance with Canadian GAAP and exclude the Company’s change in presentation of future removal and site restoration costs as provided in Note 4 to
the Company’s 2012 annual audited financial statements, including the reclassification between depreciation and income taxes on the Company’s income statement. The change in presentation had
no impact on net earnings.
In December 2010, the PUB approved Newfoundland Power’s application to adopt the accrual method of accounting for OPEBs costs effective January 1, 2011. Based on the PUB’s approval of the
Company’s application to adopt the accrual method of accounting for OPEBs, the regulatory asset of $46.7 million was recognized through employee future benefit expense in accordance with
U.S. GAAP in the fourth quarter of 2010. See note 22(a) to the Company’s U.S. GAAP annual audited financial statements for the year ended December 31, 2011, which are voluntarily filed on
System for Electronic Document Analysis and Retrieval (SEDAR) under document type “other”.
Amount for 2007 and 2006 is net of a regulatory deferral of $5.8 million, as approved by the PUB.
Results for 2013 include a one-time $12.8 million income tax recovery related to the enactment of corporate income tax rates associated with Part VI.1 tax, which is not regulated for the purpose of
setting customer rates.
Beginning in 2008, intangible assets were reported separately on the Balance Sheet.
Operating cost per customer is calculated excluding employee future benefit costs.
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